TOKYO 2025 48 POP UP

Tokyo — 48 Brands Pop-up & Event opened in 2025

From fashion, luxury, accessories to beauty, jewelry and lifestyle, this
report showcases the most groundbreaking pop-up experiences that
defined Tokyo in 2025 :

* The most creative concepts
* Key trends reshaping retail pop-up

* |Inspiring innovations driving customer engagement.

Dive into Tokyo's vibrant pop-up scene and explore how these brands are

redefining retail and customer experiences.

The 775-pages report includes: 1,000 pictures for visual inspiration, In-
depth concept descriptions and keywords, Location and dates.

Price is 980 USD — 900 EUR — 150,000 JPY (Payment by credit card, Paypal
or bank transfer). Delivery of the reports on PDF as soon as the payment is
received.

Preview of the pop-up 2025 report.

Thank you and best regards,

Loic Bizel - loic@fashioninjapan.com
https://fashioninjapan.com/ : Tokyo Pop-up 2025 Report

STORES &

EVENTS

The report covers fashion, luxury, accessories, beauty, jewelry & lifestyle
including the following brands

THE MAX MARA JACKET CIRCLE - LOUIS VUITTON X MURAKAMI - GUESS
JEANS THE NEXT 40 YEARS OF DENIM - LONGCHAMP - RALPH LAUREN THE
HUMPTONS GARDEN - MAISON MARGIELA ARTISANAL EXHIBITION - LOEWE
CRAFTED WORLD - CHANEL presents “le Galerie du 19M Tokyo” - HERMES
MYSTERY AT GROOMS - DENIM SCRAMBLE 2025 - CARTIER CELEBRATES
TRINITY 100 - CARTIER PANTHERE -INTO THE WILD - BOUCHERON QUATRE IS
20 - POMELLATO, HELMUT NEWTON & THE 1980S - LAZARE DIAMOND CAFE
- VACHERON CONSTANTIN THE QUEST: 270 YEARS OF SEEKING EXCELLENCE -
DIOR ADDICT FACTORY - JO MALONE ICE CREAM - YSL LIBRE THE BRAUTY
CATWALK OF FLOWERS - SHIRO WITH PASSTO - 3CE PINK SPACE HOTEL -
DASIQUE PINK BLOSSOM - ROM AND PINK OFFICE - SHISEIDO URTIMUNE -
TIRTIR — THE DAWN OF A NEW ERA - CARTIER MAGICAL HOLIDAY - CHANEL
WINTER TALE - DIOR THE BALL OF DREAMS - JO MALONE LONDON A
CHRISTMAS SPECIAL - CHANEL DREAM CHASER - CHANEL WINTER
CONSTELLATION - GELATO PIQUE CHRISTMAS GIFT MARKET 2025 -JO
MALONE LONDON — FUN AND GAMES - AMI PARIS POP-UP STORE AND LE
CAFE AMI

LeBiz Tokyo - Fashion Consulting since 2001 - oic@fashioninjapan.com

https://fashioninjapan.com/ : Tokyo Pop-up 2025 Report
http://www.tokyofashiontour.com/ : Retail Safari

Our clients include LVMH, L'Oreal, Tory Burch, Chanel, Longchamp, Tod’s,
Audemars Piguet, Max Mara, H&M, Zara, Lacoste, Adidas, The Body Shop,
Columbia, Zwilling, Fender, Al Futtaim, Nelson WW and more...
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LOUIS VUITTON x MURAKAMI


https://fashioninjapan.com/

o~

o - >

The Heritage Room — Showcasing Max Mara’s historical pieces, iconic ca .
and the evolution of its coat silhouettes.

THE MAX MARA JACKET CIRCLE
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MAX MARA THIECAMEL, TIMELESS
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The Framing of a Photograph: 60 Years of : %
Paul Smith Tailoring i O : Y
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MARIDENIM by MARIMEKKO
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THE FINISHED PRODUCT

RS

DARS WASH

M DUM MASH
20

UGHT WASH
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RALPH LAUREN THE HAMPTONS GARDEN -
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MAISON MARGIELA ARTISANAL EXHIBITION
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CHANEL presents “le Galerie du 19M Tokyo”
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CHANEL
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CARTIER CELEBRATES TRINITY 100 :
\
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CARTIER PANTHERE
INTO THE WILD
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POMELLATO, HELMUT NEWTON & THE 1980S
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LAZARE DIAMOND
NEW YORK

LAZARE DIAMOND CAFE
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FLOWER
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rom&nd PINK OFFICE
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TIRTIR



https://fashioninjapan.com/



https://fashioninjapan.com/

CAMPER 50™ ANNIVERS
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SUBU HAREMOKEMO
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Immerse yourself in the peculiar world of SUBU’s HAREMOKEMO collection.

A gorgeous new lineup that you’ll want to add to your look — not only for everyday wear but also for those special occasions.
What is this mysterious place?

In this world where ordinary rules don’t apply, what will you seek, and what will you discover?

Welcome to SUBU’s bizarre and beautiful universe
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AL HOLIDAY
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CHANEL DREAM CHASER
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CHANEL WINTER CONSTELLATION
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" GELATO PIQUE CHRISTMAS GIFT MARKET
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JO MALONE LONDON — FUN AND GAMES |\
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JOMALONE
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This report was prepared by Lebiz Tokyo — Fashion Consulting

Price is 980 USD — 900 EUR — 150,000 JPY
(Payment by credit card, Paypal or bank transfer)
Delivery of the reports on PDF

CONTACT : loic@fashioninjapan.com | https://fashioninjapan.com/
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